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Meeting Ground Rules

Wear your “CEE hat” and consider how can we maximize 

our effectiveness by working together

Adhere to the CEE Meeting Guidelines

• Disclosure of all affiliations and potential conflicts of interest

• Non-disclosure of proceedings

Support interactive participation

• State name & organization (for phone participants)

• Limit outside distractions

• Provide an opportunity for others to speak

Maintain a judgment free environment

Make use of a “parking lot”
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Today’s Session

CEE members and industry partners have 

identified connected lighting as a stepping 

stone to the integrated home

Today we’re going to discuss:

• How we have reached this conclusion

• The barriers we have identified to making this 

pathway a reality

• Our recommended approach for addressing 

these barriers
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Session Objectives

Share important market insights and 
conclusions from the Lighting for Tomorrow 
sponsored workshop on residential 
connected lighting

Obtain reactions on a draft concept of a 
Lighting & Home for Tomorrow competition to 
inform the proposal moving forward

Identify possible other opportunities for 
addressing market barriers for connected 
devices in the home 
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Agenda

Introductions

Recap of the Lighting for Tomorrow Connected 
Lighting Workshop

Review Top Market Barriers, the Role of 
Connected Lighting in the Integrated Home, and 
2019 Proposal

Group Reactions and Discussion of the “Lighting 
& Homes for Tomorrow” Concept

Wrap-up and Next Steps
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Introductions

Please state your name, organization, and 

role at your organization



7

2002

2006

2010

2017

2018

LFT Launch
Aimed at encouraging 

the uptake of energy 

efficient light fixtures 

through better design

Shift to LEDs
Supporting a shift to 

even more efficient 

technology, emphasis 

on design and 

engineering

Lighting Controls 

and OLEDs
Working to ensure 

compatibility and 

advances in efficiency 

Connected 

Lighting
Seeking insights on 

product offerings, 

interoperability with 

other systems, and the 

customer experience

Strategic Vision 

for the Future
How might the LFT 

platform be leveraged 

going forward?

Lighting for Tomorrow History
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Inception of Lighting for Tomorrow: 2001

What is the greatest 

barrier to the adoption 

of residential energy 

efficient lighting?

The lack of decorative 

fluorescent fixtures 

available in the 

market

Design 

Competition

Launched
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Evolution of Lighting for Tomorrow: 2006

What is the greatest 

barrier to the 

adoption of 

residential energy 

efficient lighting?

The lack of 

manufacturer 

experience 

incorporating LED 

technology

Design Competition 

Model  Continues
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Questions Facing Lighting for Tomorrow

Are there any remaining 

market barriers to the 

adoption of residential 

energy efficient lighting?

Should we change the question 

to what is the greatest barrier 

to the adoption of residential 

connected, energy efficient 

lighting?

Can CEE 

members 

derive value 

from connected 

lighting?
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Stakeholder 

workshop on 

connected 

lighting

Need to Reassess the LFT Model

Due to our collective success…

There is reduced 

potential savings 

from illumination

Residential lighting 

program budgets 

are diminishing

LFT is having less 

of an impact in the 

market

Sponsors and 

industry highly value 

the LFT platform and 

would like to see it 

continue

There isn’t 

sufficient funding 

available for a 

competition model

Connected lighting is 

emerging and the role 

of lighting in the home 

is evolving
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2018 Connected Lighting Workshop

Met with key industry stakeholders to develop a 

collective understanding of connected lighting and the 

integrated home

• Explored lighting technology and residential connected market 

trends

• Identified new product functions or services beyond lighting 

(sensing, processing, networking) and their implications

• Discussed how various stakeholders are addressing the value 

proposition and adoption barriers of connected lighting

Assessed opportunities to overcome adoption barriers 

and how to best leverage the LFT platform
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Sponsors Stakeholder Attendees

2018 Workshop Participants
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Recap from the LFT Connected 

Lighting Workshop

Let’s hear highlights and key takeaways from 

workshop attendees!

LFT Organizers: 

CEE, ALA, UL

Program 

Administrators

Manufacturers
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Workshop Whitepaper – Coming Soon!

Documenting discussions and 

key takeaways from workshop

– Critical perspectives on the 

connected lighting market, 

potential benefits, and 

lighting’s role in the 

integrated home

– Considerations to inform 

future program and product 

design

Copies of the Executive Summary are available; please 

see me or Catie after the session to receive one
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Connected Lighting Market Barriers

During the workshop, participants identified 

the top three market barriers to realizing the 

benefits of connected lighting as:

• Works seamlessly with other connected devices and 
systems in the homeInteroperability

• Consistently receives a signal and responses to 
commands, reconnects after a power or internet 
disruption

Reliability

• Consumers understand the value proposition and 
experience simple installation, setup, and useComplexity
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Connected Lighting’s Role in the 

Integrated Home

The barriers identified are not exclusive to lighting 
and are applicable to all connected devices in a 
home

• All connected home solutions require interoperability, 
reliability and simplicity

There was consensus lighting is a good place to 
start

• Given high consumer interest, low price point, mass market 
appeal of connected lighting, as well as its presence 
throughout a home, lighting is an ideal candidate to support 
a consumer journey to a fully integrated home



18

Logic for a Competition Model

A design competition supports the market introduction of 

connected devices in the home that not only deliver energy 

and demand savings, but meet the consumers expectations in 

terms of interoperability, reliability and simplicity

A competition model will provide greater insight into 

the products and capabilities currently available in 

the market and identify truly innovative features and 

use cases that will be compelling for program 

administrators and consumers
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2019 Proposal

Lighting & Homes for 

Tomorrow Concept

Two competition 

categories

1. Connected lighting 

devices

2. Connected devices 

that integrate with 

lighting systems
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2019 Proposal Continued

Competition Criteria

• Energy savings

• Functionality / use 

cases

• Interoperability

• Reliability

• Data sharing

• Innovation

• Simplicity

• Cybersecurity

• Consumer education / 

messaging

• Price point / value / 

mass market appeal

• Load management 

and grid-side value

• Design / form factor / 

aesthetics
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Group Discussion & Reactions
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Questions for the Group (1)

Is a competition model the best way to 

address market barriers associated with 

connected lighting?

Are there other activities that we should 

consider? 
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Questions for the Group (2)

Do you support the expanding the scope of 

Lighting for Tomorrow to include other 

connected devices and systems in a home?

Do you agree with the logic for this 

approach? 
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Questions for the Group (3)

What concerns or questions does a Lighting 

& Homes for Tomorrow competition raise? 

What critical elements would you like to see 

included in such a competition or other 

proposed efforts? 
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Wrap-up and Anticipated Next Steps

Finalize and publish the Residential Connected 

Lighting Whitepaper

Incorporate feedback from today’s discussion into 

the draft criteria and judging process

Develop a Lighting & Homes for Tomorrow 

Business Plan and work to secure funding

Likely launch a Lighting & Homes for Tomorrow 

competition in mid-2019



26

Eileen Eaton

Senior Program Manager

617-337-9263

eeaton@cee1.org

Catie Dimas

Program Manager

617-337-9283

cdimas@cee1.org

mailto:eeaton@cee1.org
mailto:cdimas@cee1.org

